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L edinamiche relazionalin TeaPak A

C TeaPak in pillole

C La persona al centro

C Modello di miglioramento e sviluppo
C Metodologie di comunicazione

C Valorizzazione dei lavoratori

C Analisi di stress lavoro correlato
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We are TeaPakies Eﬁ&
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Brokenthe 100 People! Coming from 1different nationalities
celebrating2 birthdays but we all speak the language of respect
per week and mutual support

We do not need pink quotas, because
women are determined to catch up
with menJ

33% of us are under 35
but all the others feel young on the inside




